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The Mestemacher Bread and Bakery Group is the global market leader for fresh
wholemeal products with a long shelf life. The Germany-based company is
represented in 80 countries with a focus on the European Union. Wilhelm
Mestemacher founded the bakery of the same name in Gütersloh, Germany 150 years
earlier. As the company celebrates its 150-year anniversary this year, Prof. Dr. Ulrike
Detmers, a managing partner and spokeswoman of the Mestemacher Group, looks
back to their achievements with pride, and also shares their plans for the future.

grew by 16.7 per cent in comparison to
the previous year. The strong increase
resulted from the growth in demand for
self-service packed breads and baked
goods with a long shelf life, and new
self-service-appropriate breads and
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committed to using the Nutri-Score
nutritional label: 95 per cent of
Mestemacher breads are recommended
as beneficial for daily consumption,”
Prof. Dr. Detmers points out.
The corona pandemic did not negatively
impact the company’s performance in

Mestemacher GmbH

2020. In fact, with net sales of 147.4

Website: www.mestemacher-gmbh.com

million euros, the Mestemacher Group

