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The world’s first-ever meat-free Burger King outlet opened its doors for five days in
Cologne, Germany in June of this year, amid surging mainstream demand for plantbased food as consumers adopt flexitarian eating habits for environmental, ethical
and health reasons. The restaurant teamed up with The Vegetarian Butcher to serve
meatless Whoppers, vegan nuggets and even Ben & Jerry’s dairy-free ice creams.
“The plant-based segment will continue to play an important role for Burger King®
in Germany in the future, and I am looking forward to the upcoming innovations,”
says Klaus Schmäing, Director Marketing at BURGER KING Deutschland GmbH.

Burger King® in Germany, confirms that
together with their international
colleagues, they are evaluating at which
points they can make a positive impact.
“We see immense potential in our Plantbased range as a tasty alternative to
meat and hope to make meat lovers
curious to try our Plant-based products
as well. We want to further expand our
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