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 business trends

The greenification of pet 
food

Green Petfood, a brand within the German company Erbacher the food family, recently 
launched FairCat, which it claims is the first truly sustainable cat food product on the 
market. The company already offered a range of sustainable and vegetarian dog food 
products. Nina Rimbach, Head of Business Unit Green Petfood, explains that pet food 
has a significant carbon footprint.  “Pet food may not be the first thing that comes to 
mind when you think about changing the world to ensure a greener future – but it is a 
part of our daily lives and every step we take supports the greater good.”

planting trees and switched focus to a 

forest conservation project in south-

western Tanzania. Projects supported in 

south-western Tanzania generate 

income for the company’s partners there 

and for their villages.

“Our motto “Greenify our future” is 

more than just a slogan,” Ms. Rimbach 

confirms. “We combine exceptional 

recipes with innovation and 

sustainability. Our aim is to feed the 

dogs and cats of this world in a healthy 

and sustainable way. This philosophy 

runs consistently through the entire 

process of feed production - from the 

selection of ingredients to the finished 

product. With this in mind, we look 

beyond our own horizon and are 

involved in selected social and 

ecological development projects. Only 

the highest quality ingredients that we 

prefer to obtain from regional suppliers 

come into our Green Petfood feed. We 

carefully check all incoming ingredients 

and outgoing products in our in-house 

accredited laboratory.”

She highlights a recent study of the 

esu-Service which indicates that a dog 

Erbacher is a family owned business 

currently run by the third generation. 

The company has operations in animal 

feed as well as in pet food, primarily 

through the Josera brand, and food 

products for human consumption. 

Ms. Rimbach joined Erbacher seven 

years ago and helped to build the Green 

Petfood brand from scratch. “We 

launched our first products by the end 

of 2013,” she explains. “As we promoted 

our vision of sustainable pet food, the 

pet food industry was amused and did 

not take our idea seriously. Since then a 

lot has changed. Vegetarian dog food as 

well as pet food based on insect protein 

or animal-welfare ingredients is 

attracting more and more customers. 

Sustainability is no longer a topic for a 

few super ecological orientated people, 

furthermore it affects our lives all over 

the world. The last years we reached out 

to more and more customers and new 

sales channels like drugstores pushed 

the products to a wide audience. So far 

we are really happy with the 

development and ambitious to greenify 

all cat and dog food bowls within the 

next years.”  

Sustainability is not new at Erbacher. 

From 2013 to 2019, the company planted 

around 100, 000 trees to compensate 

for the CO2 emissions produced the 

previous year on the company’s 

premises in Kleinheubach, Bavaria, as a 

result of production and traffic. The 

already planted trees are still growing 

and get maintenance, but since all areas 

they developed with their partners are 

completely set up, they stopped 
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The conservation project itself is 

outstanding, in her view. “With the 

support of our customers we can help to 

save a 216,000ha forest area which 

hosts large mammal species - including 

Chimpanzee, Western Red Colobus 

Monkey and Elephant, 261 bird species 

- including White-headed Vulture and 

Lappet-faced Vulture and a wide range 

of indigenous plants and trees. The 

money from the CO2 compensation 

through our products is going directly to 

the communities (17 000 people in the 

area) who own the forest.  The Bende, 

Tongwe and the Ha people, who identify 

themselves as forest people, are farmers 

growing crops and raising some 

livestock. The communities have 

demarcated Village Forest Reserves 

accompanied by Village Land-Use plans 

that allow them to protect these forests 

while farming designated areas. The 

revenues from the carbon project will 

strengthen their ability to enforce these 

plans and village by-laws and prevent 

illegal land clearance. Through these 

project we are connecting our regional 

value chains for dog- and cat food with 

ecological and economic partnerships in 

Tanzania.”

The target group for their new FairCat 

products, Ms. Rimbach explains, are all 

produces 950kg CO2e and a cat 380kg 

CO2e per year. Pet food is responsible 

for 63% (dog) and 52% (cat) of this 

carbon footprint. “The raw materials 

account for most of that. Which is why 

we started to look into the ingredients, 

where they come from, how they are 

produced and which carbon footprint 

they bring. It is no surprise that 

conventional meat is not the best 

option. Alternative proteins like insects 

or plant-based ones have lower carbon 

emissions, as do regionally sourced 

ingredients like our animal-welfare 

chicken. So we use alternative proteins 

for all of our recipes and combine them 

to create healthy and high quality dog- 

and cat food. All recipes are checked 

for their nutritional quality by animal 

nutrition experts, as well as for their 

ecological integrity by the NGO 

myclimate, which calculates the carbon 

footprint of our products.”

Based on the myclimate calculations, 

Erbacher compensates the yearly 

produced amount of every feed with its 

forest conservation project in Tanzania. 

“And we go a step further by not only 

neutralising the emissions, we 

compensate 25% more than we are 

emitting, so we can call our products 

climate positive,” Ms. Rimbach points out.

Erbacher the food family/Green Petfood

Industriegebiet Süd

63924 Kleinheubach

Germany

Website: https://food.family/

cat owners who want to find better 

solutions for the environment, but also 

for their cats. “The product pricing is 

similar to conventional super premium 

products. With this we want to make it 

is affordable for a wide target group and 

show that sustainability is not an 

exclusive add-on for people with a good 

income.”

Green Petfood products are currently 

available mainly in Germany and 

neighbouring countries. Asia is also a 

fast growing market for the company.  

“We are always searching for new 

partnerships all over the world,” says 

Ms. Rimbach.


