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Colours ease euro-styling
into North America
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In Canada, Arborite is an iconic brand that is still synonymous with the retro
laminate surfaces common in the 1950s and 1960s. The company, and the
material bearing the same name, have evolved considerably, however today,
Arborite is found in a variety of environments, from hospitals and retail to five
star hotels. The company excels in supplying designers, architects, and specifiers
with the perfect laminate for any space by offering a range of premium textures
and over 200 designs. Teresa Gentile, Marketing Manager, highlights Arborite’s
latest offerings, which are inspired by the latest European design trends.
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