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The global email service provider Adestra has been providing enterpriselevel digital marketing technology solutions to organisations around the
globe since 2004. The company enjoys a great reputation in the charity
sector, in particular, with clients in this industry including NSPCC,
Oxfam, The Blue Cross and more. Henry Smith, Managing Director at
Adestra, highlights how they’ve helped Prostate Cancer UK, the UK’s
leading men’s health charity, with their engagement strategy.
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