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Perfecting retail experiences
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Partly owned by global communications services group WPP, Smollan is an
international retail solutions company focused on perfecting retail and shopper
experiences for retailers and brand owners worldwide. Services on offer include
leading solutions in field sales and retail execution, activation, and information
and technology. Michael Power, Smollan’s Chief Information Officer, highlights
their recent acquisition of a stake in Roamler, a location-based crowd-sourcing
app that has been discovered by some of the world’s leading retail brands as a
street level market research tool.
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