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Few watches make an impact as powerful as a Hublot. Propagated by a list of
A-list celebrities, the Swiss brand is known for its bold yet elegant style, and for
its “fusion” of materials such as rubber and polished and brushed gold. Now, in
celebration of the 10th Anniversary of the iconic Big Bang, Hublot has unveiled the
Big Bang Unico Full Magic Gold, which is made of a material which it claims is the
only scratch-free gold in the world. Almost three years of collaboration and research
have gone into this completely new type of gold, an almost inalterable precious
metal which retains its own characteristics.
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Magic Gold was unveiled to the world’s
press, Hublot has equipped itself with
the means to produce this material inhouse from start to finish thanks to its
high-tech foundry at the Nyon
Manufacture, which is home to the
ceramic sintering and high-pressure
metal casting processes.
The revolutionary, proprietary Hublot
material is a fusion of 24 carat gold
(nature’s ultimate noble material) and
the
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material are produced using a complex
process: A boron carbide powder is preformed in moulds very similar in shape
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Website: www.hublot.com
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